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V. ITAH OCBITHBOI'O ITPOLIECY
Poanoxin za cemectpamu o Kinsxicts roaus Peanioin vacy B roAHHaX Ta KPEUTAX 32 KYPCaMH i CeMeCcTpaMy
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5.1, HUKJ 3ATAJBHOI IIATOTOBKHU
5.1.1 OBOB*I3KOBI JCIHILIHA
OK 1 AKagiemigda aHrHCbKA MOBA 2 4 120 12 12 108 6 34 2 6 34 2
OK 2  |LluBinbuuii 3ax4eT Ta oXopoHa npani 8 raitysi ! 3 90 8 6 2 82 6 2 82 3
VYenoro 3 0508 mIKoBHX rdn 2 7 210 20 6 14 190 6 8 136 6 54
Veboro 3 JRCILITH 30 AUTLHOT I X0 TORKH 2 7 210 20 6 14 190 6 8 136 6 34 2
5.2.IIMKJI IIPODECIHHOf NIAT'OTOBKH
5.2.1 OBOB'S13KOBI JRICITHILIHE
0K 3 Di i 1 Ginnec-cepeaosHum 1 1 3 20 8 4 4 82 4 4 82 3
Merogooris i opranisalis HayKOBHX JOCRIKeEHb
OK 4 ¥
MapKeTHHTY 1 1 4 120 12 6 9 108 6 6 108 | 4
OK 5 Crpareriunuil MapkeTaur 1 1 6 180 18 10 8 162 10 8 162 | 6
OK 6 Startup Marketing 1 4 120 12 6 6 108 6 6 108 4
0K7 |MApReTURIOBEE MeHCHKMEHT 1 1 4 120 12 6 6 108 6 6 108 | 4
Ok g |Tosapua iHobauiiina nojituka 1 1 4 120 12 6 6 108 6 6 108 | 4
0K 9 Digital Marketing Advanced 2 2 4 120 12 6 4 2 108 6 4 2 108 4
Y cLoro 3 060B' HAKOBHX AWCITLALH 5 2 1 4 1 29 870 86 44 40 2 784 38 36 676 || 25 6 4 2 108 4
§.2.2 HABYAJTBET JHCLHTUIHH 3A BLIGHAM BHEOPOM 3M0BYBAYA BHUIOL OCBITH
BI 1 YTIpuBILHAS AKCTIO B MAPKETHHIOBIHN AisutbHOCTI 2 2 4 120 12 6 6 108 6 6 108 4
BK2 |Influencer-marketing 2 2 4 | 120 | 12 6 6 108 6 6 108 | 4
BK 3 Pexnamuuii MenemprMenT 2 4 120 12 6 6 108 6 6 108 4
BK 4 KpearusHa eTpareris 2 4 120 12 6 6 108 6 6 108 4
Bizuec-mofieni posBuTKy IHHOBARIHHHY MIANPHEMCTB
BKS P 2 2 4 120 12 [ 6 108 6 6 108 4
BKe |Brand Management 2 2 4 | 2] 6| s 108 6 | 6 108 | 4
Bk7 [Social Marketing 2 4 | 120| 12 | 6| 6 108 6 | s 108 | 4
Bkg [Sustainable Development 2 4 10| 12| 6| 6 108 6 | 6 108 | 4
BK9 |Mapretnirosa soricrika 2 2 4 o 12 6| 6 108 6 6 108 | 4
Bk 10 ||YnpabRiMHA TEELOTANY TOCTINARE 2 2 4 120 | 12 | 6| 6 108 6 | 6 108 | 4
BK 11 |Mapxetauroso-opientosane ynpasairs Giskiecom 2 4 120 12 6 6 108 6 6 108 4
Mapxeriiirosa aHaNiTHKa B CHETeM] YIpauHHs
BK 12 HiAnplCMeTRONM 2 4 120 12 [ 6 108 [ 6 108 4
Yeboro 3 NMCIQOUIH 32 Bi.‘n.mflm BHGopoM 3p00yBata BHINOY 3 3 3 24 120 72 36 36 648 36 36 648 24
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Posmogin 3a ceMecTpamu o Kimxiets ropra Po3noai wacy B TOMHHAX Ta KPCAWTAX 32 KYPCaMH i ceMecTpamMy
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5.3. IPAKTHYHA MIATOTOBKA
0K 10 Il'[epemmnnomna npaKTAKa 3 16 480 480 480
VCLOTO Wit IPAKCTINDLY TN 0TOBKY 1 16 | 480 480 480
5.4 MITOTOBKA 10 ATECTALIT
A |I'li.£1monxa ksaidixaniinoi poSora 14 420 420 420
Yerore na niuroroBxy o arecraufl 14 420 420 420
Jarabin KURIACTh 8 8 1 7 1 90 | 2700 | 178 86 90 2 [ 2822 44 44 812 | 30| 42 46 2 810 | 30 900
KijbiicTs ayAnTopREX rogHn 3a 88 9
cemecrp
Kinprdcrs cicarelip 4 4
KisexieTn samixdn 3 4 1
Kimniders xypeonix npoektin
KimkicTs xypcoBux po6it 1
KinbkicTb poapaxynkoso-rpatiqunx ta 3 4
PoapaXyHKOBHX poGiT
KimskieTs KoHTpOBHHX pobir, 1
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